








publication
schedule

june 2009

s

28

7

14

21 25242322 26 27

18171615 19 20

111098 12 13

4321 5 6

3029

rwtm f s
july 2009

s

26

5

12

19 23222120 24 25

16151413 17 18

9876 10 11

21 3 4

30292827 31

rwtm f s

august 2009

2

9

16

272625 28 29

20191817 21 22

13121110 14 15

6543 7 8

1

s rwtm f s

23
30

september 2009

s

27

6

13

20 24232221 25 26

17161514 18 19

10987 11 12

321 4 5

302928

rwtm f s
october 2009

s

25

4

11

18 22212019 23 24

15141312 16 17

8765 9 10

1 2 3

29282726 30 31

rwtm f s
november 2009

s

29

1

8

15

22 26252423 27 28

19181716 20 21

1211109 13 14

5432 6 7

30

rwtm f s

december 2009

s

27

6

13

20 24232221 25 26

17161514 18 19

10987 11 12

321 4 5

31302928

rwtm f s
january 2010

s

3

10

17 21201918 22 23

14131211 15 16

7654 8 9

1 2

28272625 29 30

rwtm f s
february 2010

s

28

7

14

21 25242322 26 27

18171615 19 20

111098 12 13

4321 5 6

rwtm f s
march 2010

s

28

7

14

21 25242322 26 27

18171615 19 20

111098 12 13

4321 5 6

313029

rwtm f s

april 2010

s

25

4

11

18 22212019 23 24

15141312 16 17

8765 9 10

1 2 3

29282726 30

rwtm f s
may 2010

2

9

16

272625 28 29

20191817 21 22

13121110 14 15

6543 7 8

1

s rwtm f s

23
30

Dates that Ka Leo publishes are indicated in black (#).
Non-publication dates are indicated in gray (#).

Special issues are indicated in blue (#).

Summer 2009 - 12 issues [beginning 05.27.09]
Fall 2009 - 45 issues • Spring 2010 - 45 issues

special
issues

deadlines
Deadlines for space reservation and receipt of camera-ready ad material are four (4) business 
days prior to publication date. For ads designed by Ka Leo O Hawaii ̒ s graphics team, submit all 
materials and instruction at least fi ve (5) business days prior to publication date. Please note 
that our offi ces are closed on all state-observed holidays. Deadlines for special issues may be 
different. Call to confi rm. 808.956.7043

Space in Space in MondayʼsMondayʼs paper must be reserved no later than 4pm the Tuesday prior. paper must be reserved no later than 4pm the Tuesday prior.
Space in Space in WednesdayʼsWednesdayʼs paper must be reserved no later than 4pm the Thursday prior. paper must be reserved no later than 4pm the Thursday prior.
Space in Space in ThursdayʼsThursdayʼs paper must be reserved no later than 4pm the Friday prior. paper must be reserved no later than 4pm the Friday prior.
Space reservation is confi rmed when you submit your signed contract.Space reservation is confi rmed when you submit your signed contract.

summer 2009 pub date deadline
new student orientation guide 07.29.09 07.22.09

fall 2008 pub date(s) deadline
back to school week 08.24.09, 08.26.09, 08.27.09 08.17.09
fall graduation / fi nals 12.14.08 12.07.09

spring 2009 pub date(s) deadline
back to school week 01.11.10, 01.13.10, 01.14.10 01.03.10
spring fl ing issue 03.18.10 03.11.10
spring graduation / fi nals 05.10.10 05.03.10

s

2828282828282828828

7

1411111111

2122222222222 22

15

8888

1

29

m

september 2009 ooocooooooooo tob

black (#).
n gray (#).
n blue (#).

00000000005.25.25.25 25.25.25.2227.09]
- 45 iiiissues

22 2223222222

151511515155151555 16

8 9

1 2

29 30

f s s

28

7

14

2121211212212121211 25242322 26262626262626262666 27

18181818181881818171615 19 20

111098 12 13

4321 5 66666666

rwtm f s ssssssss

28

777777777

14

21 242322

171615

1098

321111111

313029

wtmmmmmmmmm

7 8

1

f s

24
31

24
31

24
31



T E R M S O F P A Y M E N T
All advertising must be paid in advance unless 
credit has been established with the Board of 
Publications / Ka Leo O Hawaii. Once credit has 
been established, payment in full is due within 
30 days of invoice date. All balances not paid 
in 30 days are subject to a fi nance charge of 
1.5% per month (18% annual percentage rate). 
Failure to pay in a timely manner may result 
in revocation of credit privileges. Accounts 
60 days past due are subject to collection.
Payment in advance is required for all 
political advertising, “going out of business” 
advertising, 900-number advertising 
and student organization advertising.
A $25.00 service and handling fee will 
be assessed on all returned checks.
University of Hawaii departments 
should provide an interdepartmental 
order (IDO) when placing ads.
Visa and MasterCard accepted.

G E N E R A L R A T E P O L I C Y
To qualify for frequency contract rates, 
an advertiser must have a signed 
agreement on fi le with Ka Leo O Hawaii.
Advertisers failing to meet their contract 
volume at the end of the contract term will 
be charged a rate adjustment fee. The rate 
adjustment will be equal to the number of 
ads run by the advertiser multiplied by the 
difference between the signed contract rate 
and the rate of the contract level fulfi lled. 
Advertisers may upgrade to a larger contract 
at any time during the contract term. The 
new rate will be effective for all advertising 
run after the date of the upgrade, and is not 
retroactive to advertising previously run.
Ka Leo O Hawaii reserves the right to 
sell special promotional advertising 
packages that carry special rates.
Ka Leo O Hawaii reserves the right to 
revise its advertising rates and/or any 

other conditions set forth in this rate card 
at any time with 30 days written notice.
All terms, conditions and rates contained in this 
rate card are incorporated by reference and 
made part of the Ka Leo O Hawaii Advertising 
Contract. A complete list of terms and conditions 
are listed on the Ka Leo O Hawaii Advertising 
Contract, which is available upon request.

C O N T R A C T & C O P Y
R E G U L A T I O N S
A D V E R T I S I N G A C C E P T A B I L I T Y :
All advertising is subject to acceptance by 
Ka Leo O Hawaii, which reserves the right to reject 
copy at its sole discretion at any time prior to 
publication. Ka Leo O Hawaii will not knowingly 
publish advertisements which discriminate on the 
basis of race, color, age, sex, sexual orientation, 
religion, national origin, ancestry, or disability.

P L A C E M E N T :
Ka Leo O Hawaii cannot guarantee the 
position of any advertisement within 
the newspaper. Every effort is made to 
honor position requests when possible.

C R E D I T S / M A K E - G O O D S :
In case of error or omission, Ka Leo O Hawaiiʼs 
liability, if any, will not exceed the cost of the 
advertisement in which the error occurred 
and credit will be for the fi rst insertion only. 
Ka Leo O Hawaii is not responsible for late 
submissions, incorrect copy submitted by the 
advertiser, or for typographical errors that 
do not lessen the value of an advertisement. 
The business manager will determine what 
credit adjustments, if any, will be issued.

L A T E C O P Y :
Copy must be submitted on or before the 
reservation deadline. Late reservations and 
late copy are subject to a $10.00 late fee. 

Ka Leo O Hawaii does not accept 
responsibility for errors made on 
advertising submitted after deadline.

P R O O F S :
Proofs will be supplied, upon request, 
provided copy and materials are submitted at 
least fi ve business days prior to publication. 
Proofs are for the purpose of correcting 
production errors only – not for alterations, 
size changes or additions of new copy. All 
changes and revisions made from advertiserʼs 
original copy, if able to be accommodated, 
will be subject to additional charges. 
Proof corrections are due back at Ka Leo O Hawaii 
by noon, two business days prior to publication.

C A N C E L L A T I O N S :
Cancellation of advertising space is 
accepted until the reservation deadline. 
Advertisers are responsible for the cost 
of orders canceled after the deadline.

D E A D L I N E S :
Deadline for submission of camera-ready 
ad material is four business days prior to 
publication date. For ads being designed by 
Ka Leo O Hawaii or for advertisers requiring 
proofs, all materials, graphics, fonts, etc. are 
due fi ve business days prior to publication date.

P R O D U C T I O N G U I D E L I N E S
D I G I T A L A D S U B M I S S I O N :
E-mail press-ready fi les by stated 
deadline to advertising@kaleo.org.

F O R M A T & S E T T I N G S :
Preferred format is pdf. Please use high 
resolution, press quality settings when preparing 
your pdf. Line screen 85 lpi. Photos at 200 dpi or 
better. Text/line art at 600 dpi or better. 
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